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Right brain response



¢4 Magazines elicit a strong right brain

response

19% stronger than TV
44% stronger than radio
25% stronger than social

17% stronger than other online
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Difference in average levels of response between
right brain and left brain metrics
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Source: Attention and the brain, Magnetic 2019 - Neuro-Insight SST methodology in print environments



w4 A measure of the content environment'’s
+ ¢ |level of personal relevance
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Higher
engagement

0.58

Premium Publishers

Source: Your brain on premium content, Teads 2019 - Neuro- Insight SST methodology looking at video content in digital environments



4 Ads on premium content sites result in nearly
*"* three times more attention than task sites
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Source: Rules of Attention, IAB 2019 - Lumen eye tracking in digital environments
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------ # Prompted recall increases in line with the
“*% amount of attention the ad receives
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Prompted recall of brand

Seconds of attention that the ad receives

Source: Norms database, Lumen 2019 - Lumen eye tracking in digital environments



