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Attention Pays:
Optimising for Profit
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Key questions answered

« What is the gap in investment across the market?
« What are optimum levels of investment for advertisers?

« How well do magazines perform on profit ROI?


















Magazines are
the no. 1 channel
for profit ROL
for beauty
brands
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« Magazines top performer on channel profit ROI for beauty

« A beauty brand already investing in magazines can have
confidence in their decision

« Beauty brands not using magazines should move
investment into









Pink? Orange?
(We call it hot coral)

Join the 1,000,000 people
who've already changed

the way they bank.
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%t Magazines deliver quality attention at
exceptionalvalue

MAGAZINES PROVIDE HIGH QUALITY ATTENTION AT EXCEPTIONAL VALUE
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Taking magazine
ad spend back to 5<y
2015 levels 2
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Conclusions

« There is an opportunity to optimise campaign profit ROI
by investing 5% into printed magazines

» This is about re-balancing the media mix
- Beauty brands can be confident in their investment

- A strong case for finances brands to consider magazines
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