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The objectives

Communication Objectives:

Position Barclays Corporate Bank as the banking partner that supports British business, with deep
sector expertise delivered through a personal relationship.

Business Objectives:

Increase brand favourability and consideration.
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Our insights

Instability around Brexit and other global factors, has lead to a crisis of confidence within the UK
business world.

There are, however, a host of inspirational stories of success driving British business and
stimulating the growth of the economy.

Barclays Corporate Banking is at the heart of this, helping businesses achieve their ambitions
through industry expertise and a history of innovation.

The Week is a trusted voice which demands the attention of its audience, in particular the 150k
magazine subscribers.

% BARCLAYS THE WEEK



Good News for Business
is a platform to surface
and celebrate the
Innovations, legislation,
people and companies
driving the British
economy now and in
the future, across all the
sectors relevant to
Barclays Corporate
bank.

The idea:

Good News for Business

Applying The Week's
well established
curation techniques, the
content series educates
and inspires an
audience made up of
Barclays' existing and
potential customers.
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D=| Print

8x full page sponsored
editorials

o
/M| Native Ads

8x custom build podcast
native ads
8x advertorial native ads
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Digital Content

e

8x bespoke online advertorials
32x online editorials
Bespoke ‘Barclays Blue’ Business Page

Content
Roadblocks
All bespoke content and the
GNFB hub was roadblocked 100%
SOV with 3x creative sets of
Barclays ads

@ Podcasts

Sponsorship of The Week
Unwrapped, plus 8 bespoke
Business Unwrapped episodes

% Traffic Drivers

8x co-branded advertorial
traffic drivers
1x co-branded GNFB hub
traffic driver

“Eﬂ’ Social Amplification

Amplification of the content to
The Weeks social and
newsletter following

S & Research

To measure campaign
effectiveness, a survey was
carried out to The Week
audience
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At the heart of the campaign was the brand
new ‘Good News for Business’ magazine

section.

Running opposite the weekly City section it
provided a go to destination, celebrating all Bk s e of o6
that is great about British business within
industry sectors relevant for Barclays
Corporate bank. The page showcased 4 key
editorial stories alongside a relevant Barclays
case study each week.

For the first time ever, commercial content was ... P
written in the style and template of The Week
magazine, knitted into the fabric of
the publication.
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New health data for private patients
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Companies in the news

...and how they were assessed

Ryanair: bracing for further disruption
A ncw biography of Michacl O'Leary
reveals that his hera is
Anglo-Irishman who

Standard. O'Leary
(pictured) certainly has a battle on his hands,
alicr 2 wugh summer. Thanks 1o srikes and
as issved a *severe™
forecasts for the
ancial year by 12% and warning
Sharceobies " heme? fo o poadble
disruption this autumn, said Nils Pradey ir

Seven days in the
Square Mile

‘The US Federal Reserve lified its
benchmark interest rate by a quarter of

The Guardian. Ryanair’s *
for unceliabily has started o bie. “Punters want mre than low fares, They also wan to
be confident their planes will take off.” Throughout the industrial action, O'Leary h

ted a tone of wounded innocence”. Last week, he accused “certain compentor
odlobby croups” of *conspiing” 10 damage Ryanaic'sbusincs by
with shares now dawn by more than a thind since “che
may be: that O'Leary’s trademark
- EacyJo hus boc making bay o Ryanaic's cxpecs
ny has flagged up a profits jump of 40% for
the bankruptcies of Monarch and Air Berlin, and “issues™ at Ryanair.

Royal Mail: failing to deliver

said Alistair Osborne in The Times.
op brass’s pay, or 4 £50m Ofcom
rded” chairmaan. 10+ an uaravellng” shase p

fine, or cven the exit of an “overboa
Il hanks 10 a profits waming™.
some £130m in promised cost savings, thereby slashing expected profits by a fifth,
fecaied out investors emoughto knogk a record 24% of the value of Royal Mail shares
over o daysthis week, said dhe . The goup's main wouble zone i i delning UK

its GLS international parcels
of rising laboue and other costs. So much
Aail’s October 2013 floar. This *share price
collapse makes it a prime target for relegation from the FTSE 100” at the next reshuffle
in December, said analyse Laith Khalaf of Hargreaves Lansdown.

General Electric: neutron bombshell
“So much for the John Flannery Era at GE,” said Brooke Sutherland on Bloomberg,
Barely a year into his role, Flannery has been abruptly sacked from the once almighty
US conglomerate amid a profit warning and a $23bn write-down in its power business.
“Thisisa Ium\lnm]iexeu the standards of GE, which has bees ed by one piece
of bad news aftee anorher.” Flannery, whoss time at the hetm of the US powerhc
the shortest of any leader in its 126-year history, presided over a 50% crash in sharcs as
e autmpaed an emesgncy brakup of he conglomcase. Ukimaely, b was sk by
ruly terrible .nquNlum that did for his predecessor, Jeff Immelt, said Lex in
Uk T~ the 2005 deal 0 by the Fosnch pavrer oqmcet ansbes Al GE thases
jumped by 10% on news of Flannery’s departure. Indecd, *the situation is dirc enough”
that GE has twrned 0 an outsides — Larey Calp, formerly of the ival conglomerate
Danahes - t0 take charge. Good luck o him, said Jon Sha

‘year and threo
Yore-desphs oppostion rom Prosdont
Trump. The Fed's chair, Jeroma Powell
indicated that the US oconomy was in

" The pound came under
pressure as the Tory party conference
opened in Birmingham, 5

Shares in the sports carmaker Aston
Martin went into reverse an their first
day of trading in London on Wednesday.
Having floated at £19 a share, valuing

65%
poorlander Funding

Chel = aiso sufferec panful o

The collapse of the Das dﬂn airline

Primera Alr left hundreds of passenge
stranded across Europe and the US.
Acyberattack on Facebook exposed
the personal data of nearly 50 million
users. The new owner of House of
Frasor, Miks Ashley, sacked the chain's
Salfridges reported record
profits of £181m. New York state
authorities are investigati Trump

venture,
i todonsvetone s 150

Bottling it

o ot six wreks” 10 clar up & mess th has been “Frstcring aad mctn
the better part of 20 years”.

Tesla: Musk curtailed

When Elon Musk decided last month to take Tesla private, be settled on a price of $420

per »han- for the electric carmaker “be ought that his girlfriend, the pop si
find it funny”, said Ja

i code for 16 e 00 smake some weed Who's laughing now! Lasc weck, the

US authaorities filed a fraud case against Musk, “seeking his removal from Tesla™ on the

grounds that he did not have financing in le for the deal when he tweeted: “Funding

secured.” Plenty of big companies “outlive their visionary™, bus Tesla's fate looked

uncertain, said Matthew Lynn in The D_ul\ Telegraph. Fortunately, Musk has survived

penning “the stupidest tweet of all & o fight another day um agrecing o

&5 chaivenan and 10 pay & $20m ine, he will contiauc s CED, Mask's acticiment “has

msionece clomd s The New Yok Tioneh it i ecusiin et Tela's

electric car product ly measure up to “Musk’s ambitious forecasts™.

i as
‘sauca-related announcement”, Heinz
has bottad out of wraming s Saiad
Cream “Sandwich Cream”, sai

Longon Evaning Suandas The s hed

‘argued the name didn't “fairly
repeeant” how peccle Usad the conle

dimer
oy 14%of sicionados usef on selad.
But a customer backlash prompted a
tthink As one poiatad ov: A product
tion of how you use
It You don't callvinegar [shkychip
juice’.” Heinz thinks the debate
rarkating move, sparking lnterse
in the product. Not everyone agreed.
Salad Cream, say its critics, “has been
forgotten about for a raason”.
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Good news for business?
Celebrate the success
of British companies

¥ BARCLAYS

THE WEEK

Find out more
Business

Good news
for business?

Find out more

T

Barclays weaved into the

fabric of the online brand

with change of The Week
logo
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To complement the existing ‘Unwrapped’ podcast, The
Week also launched the fortnightly 15 minute ‘Business
Unwrapped’ podcasts in association with Barclays.

http://www.theweek.co.uk/the-week-unwrapped/95734/business-unwrapped-renewable-energy
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| “They've matched our
ambition to innovate.”
Graeme Macdonald, CEQ, |CB

@ BARCLAYS

Business Unwrapped: Renewable energy

W BARCIAYS

How consumers and businesses can help to turn the national grid green

innovate””
Conee Macansd, 50, CB
W BARCLAYS

UNWRAPPED
a2 ¥ peg

You can subseribe to The Week Unwrapped on iTunes, SoundCloud or wherever
you get your podeasts. It is produced by Matt Hill and the musie is by Tom

“They've matche
our ambition to

SUBSCRIBE

=
} Try 6 FREE Issues of Thel
Week magazine

Q searcH

Mawhy.
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http://www.theweek.co.uk/the-week-unwrapped/95734/business-unwrapped-renewable-energy

RANKED BY ASSOCIATION WITH SUPPORTING BRITISH BUSINESS
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The Week's trusted environment was the
perfect platform for Barclays to reach an
engaged audience, enjoy high attention
levels, and truly affect brand perceptions
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